
Week 2026

W/C 9th November



What is #ShopKind

Retail sector campaign to address abuse and violence against shopworkers by:

• Encouraging positive behaviour in stores

• Acknowledging the essential role of shopworkers

• Raising awareness about scale and impact of abuse and violence towards 

shopworkers 

Co-ordinated by Hosted by Originally Funded 

by 



How Does #ShopKind Work?

ACS co-ordinates the campaign, we create materials for 

supporters to use and promote the campaign in national 

media.

The National Business Crime Centre hosts all the 

ShopKind campaign assets on their website for campaign 

supporters to access.

ShopKind supporters (you!) use the campaign materials 

in their stores or on social media to demonstrate their 

commitment to the campaign objectives.

Encouraging positive behaviour in stores

Acknowledging the essential role of shopworkers

Raising awareness about scale and impact of abuse and 

violence towards shopworkers 



Campaign Supporters

A total of 173 organisations support #ShopKind



Four major campaigns coming together in 2026 to send a 
united message around colleague safety and the 

importance of the UK retail sector



ShopKind Week: What will Happen

• ACS will be promoting the ShopKind 
campaign in the trade and national 
media to raise awareness of the 
importance of treating retailers and 
their colleagues with kindness. 

• We will be asking retail supporters 
and ShopKind champions from other 
stakeholder groups to publicly 
endorse the campaign.

• The ShopKind activity is intended to 
compliment and cross over with the 
wider co-ordinated week of action

A total of 173 organisations support 

#ShopKind



Political and Policing Support 

We will ask political and policing 
leads to support the ShopKind 
campaign:

• Home Secretary

• Policing Minister

• Shadow Home Secretary

• Shadow Policing Minister

• Police and Crime 
Commissioners

• Senior Policing 
Representatives



Key Campaign Messages

The campaign’s key messages we will be 
pushing the media are:

• Positive action from retailers to create 
safe shopping and working 
environments 

• The scale of violence and abuse 
against shopworkers

• Consumers experience of violence 
and theft in shops



How to Support 

 
We need your support on w/c 9th November

You can get involved by:

Ask Senior leadership team 

to endorse the campaign
Share assets on social 

media 

Displaying assets in your 

business
Getting staff involved in 

the campaign

All ShopKind materials are available on the National Business Crime Centre here

https://nbcc.police.uk/business-support/shopkind/shopkind-webpage


How to Support: ShopKind Champions

• Nominate a ShopKind Champion in your 
organisation.

• Receive digital ShopKind Champion pack.

• They will be responsible for sharing the 
ShopKind message through all 
communications streams.

• Our Champions pack is here

https://cdn.acs.org.uk/public/ShopKind Champions Pack 2026_0.pdf


How to Support: Media Spokesperson

• Nominate a Media Spokesperson 

within your organisation.

• We will refer ShopKind media 

requests to them

• Talk about what your organisation 

is doing in relation to ShopKind



• All ShopKind materials are here 

• Digital assets are free to use

• You can get ShopKind materials 

professionally printed at your own 

cost. Contact Neil Penfold 

info@fluiddesignstudio.com to 

order bulk materials.

• For any queries or specific usage 

requests, contact Daniel Askew 

(Daniel.askew@acs.org.uk)

Updated Shopkind Materials

https://nbcc.police.uk/business-support/shopkind/shopkind-webpage


Get Involved!
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